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About +INA KENT

INA KENT. Vienna. Since 2007.

Spawned by the desire to create something new and different, autodidact designer Ina
Kent founded her eponymous bag brand in Vienna in 2007. Her own experiences and
keen observations inspire creations designed to meet the complex demands of modern
life. Every step in the process is guided by a commitment to quality and a respectful use

of all resources.

The design. Bags with inner potential.

INA KENT stands for timeless yet modern design, effortlessly adapting to any situation
and continuing to bring joy even after years of use. Adaptability and durability are close
to our heart. Each piece becomes a unique, each bag tells its own story, woven into the

lives of its wearers.

The multi-optional nature of the designs and their thoughtful features reflect a clear com-
mitment: to create bags and accessories that meet the complex demands of everyday

life — while being equally suited to any occasion.

Innovative materials meet smart design, expressed not only in well-organized interior.
Most styles also offer multiple carrying options: through folding, gathering, shortening or
lengthening the strap, and other simple adjustments, the bags can be adapted to suit dif-
ferent needs and highlighting the individuality of their wearers. Flexible snap hooks, but-
tons, and straps enable transformability, while combinable accessories invite further per-

sonalization.
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With only a few deliberate exceptions, INA KENT bags feature a durable cotton lining in a
brand-specific design and a thoughtfully arranged interior tailored to each size — with ded-
icated compartments for smartphone, keys, and wallet. In designing the formats, Founder
& Creative Director Ina Kent draws inspiration from the essential tools of modern daily life,

ensuring that larger styles also offer space for laptops and tablets in standard sizes.

Materials

Owner Ina Kent values the natural feel and vividness of leather and has repeatedly found
that it only becomes more beautiful over time. That's why only high-quality, scarcely
treated leather is used. In the case of classic leathers, the original grain pattern remains
visible. Even in our innovative foiled and embossed leathers, the soft, supple feel is largely
preserved despite surface treatments. The raw hides are sourced primarily from Italy and
France, with some also originating from India. Straps that come into direct contact with
the skin are crafted from vegetable-tanned Italian Vacchetta leather to ensure optimal skin
compatibility. In addition, all strap leathers — as well as materials such as Eco Honeycomb,

Eco Buffalo, Eco Croc, and Eco Antique Metallic — are vegetable-tanned.

The hardware — branded carabiner rings, rivets, and signature conductor buttons — is cus-

tom-made exclusively for us. We also use only premium YKK Excella® zippers from Italy.

Production

INA KENT has always considered it essential to produce as responsibly and ethically as
possible. Creating products that are timeless, durable, and versatile is a core priority. 7/
choose our production partners very carefully, which means the path to collaboration can
often be a long one. Shared social values and quality standards — as well as on-site visits

—are essential foundations for any partnership.”, says Founder & Creative Director Ina Kent.

For many years, the products were manufactured by a traditional company in Slovakia. As
the demands on production evolved — requiring more complex processes and larger quan-

tities — INA KENT began searching for a new partner. Since 2020, INA KENT has been
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working with an innovative manufacturing facility in Uttar Pradesh, India. The company not
only meets high standards in terms of working and production conditions, but also em-

braces sustainability and respectful collaboration as a lived, everyday practice.

. Of course, we are fully aware that long transportation routes leave a significant ecological
footprint. As with many other production chains, however, it's not just the transportation
of finished products from the production site to customers that must be considered. The
Journeys of raw leather materials and essential components — such as clasps or rivets —
must also be considered”, says Ina Kent. ,,/n such complex processes, our goal is always
to make the best possible decisions based on responsible considerations and to act in

accordance with our values.”
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Disclaimer

ABOUT +INA KENT

Refined, timeless, multifunctional: When autodidact designer Ina Kent founded her epon-
ymous label in Vienna in 2007, she wasn't interested in status symbols or seasonal state-
ment pieces. Instead, she embraced the idea that less can be more. Minimalist aesthet-
ics, high-quality materials, and smart details at a fair price have defined INA KENT's
unique style ever since. These bags enhance personality rather than overpower it.

They're meant to be worn, not displayed.

Bags Tell Stories: INA KENT creates modern classics that combine timeless, effortless
elegance with functional design, perfectly suited to the lives of open-minded individuals
across generations. Outstanding craftsmanship and carefully selected materials make
them beloved favourites that continue to bring joy even after many years of use. That is

sustainability in its truest form.

At the same time, INA KENT bags are designed to meet the diverse demands of everyday
life. Highly versatile by design, most styles can be effortlessly transformed — depending
on mood or occasion — into clutches, crossbody bags, or backpacks. Their smart interiors

provide space for all the essentials: phone, tablet, umbrella — everything has its place.

All styles are available at INA KENT's two Vienna stores, online, and through selected

retail partners in Switzerland, Germany, and across the EU.
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Short Biography: Ina Kent — Founder & Creative Director

Raised in Vienna's 7th district, Ina Kent began working creatively shortly after finishing
school. In her twenties, she opened her first studio in Vienna's Mariahilf district, taking on
bespoke commissions such as instrument cases, upholstery for antique furniture, and
seating for a Viennese museum. Her portfolio at the time also included small leather ac-
cessories and early bag designs, which were sold at design markets and in museum
shops, including the “Neue Galerie Museum for German and Austrian Art” in New York.

The proceeds from her work funded her travels and extended stays abroad.

Alongside her artisanal work, Ina Kent pursued her interest in nutrition and health, begin-
ning a degree in Nutritional Science at the University of Vienna. During the final phase of
her studies, she became pregnant and gave birth to her daughter in 2003. She paused
her academic path and devoted herself fully to design. In 2007, she founded her epony-

mous bag brand and opened the first store in Vienna's Neubau district.

As early as 2008, Ina Kent began presenting her designs at the “Blickfang” fairs in Aus-
tria, Germany, and Switzerland. Gradually, she introduced her collections to an interna-
tional audience at trade shows including “Premiere Classe Paris,” “Premium Berlin,” and
“Mipel Milan.” In 2011, the brand moved to a larger store on Siebensterngasse, followed
four years later by a second store opening on Neubaugasse — both located in Vienna's

7th district.

Today, her bags are also distributed through B2B channels and the online store,
launched in 2013, reaching customers in over 50 countries. From the beginning, Kent has
placed the concept of transformability at the heart of her designs. Durability is equally
important to her — she is committed to creating pieces with a timeless yet contemporary

aesthetic that continue to bring joy for many years to come.
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Links
Further information available at INA KENT | Bags Tell Stories and INA KENT | Press sec-

tion.

Image material

Product Images

Imagery of INA KENT stores

Campaign Imagery

Portraits of Ina Kent, Founder & CEO

Press inquiries
Anna Unterweger
T: +43(0)676 84 90 50 34

M: anna.unterweger@currycom.com

General inquiries about collaborations
Barbara Goldschmidt

T: +43(0)664 91 63 983

M: barbara.goldschmidt@inakent.com

Content request & influencer relations
Marion Heger
T: +43 (0)664 251 38 44

M: marion.heger@inakent.com
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